MEDIA AND ENTERTAINMENT—BREAKING SHACKLES

India’s media and entertainment companies are outperforming their global counterparts as well as firms in other sectors

in the home market.
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Electronic games Film & TV production
78% \ 6% \ 7% o 2% @ 36%
Satellite TV TV broadcast
55% | @ 35% o 3% A B% & 2%
Interactive media Publishing
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Cable networks Film exhibition
2% 4 1B & 1% D 0% A 18%
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Film & TV production margins over the last study
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Conglomerates Nikkei Index
9% A 3% & 1% 25% A 8%
Publishing FTSE 100 Index
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Radio broadcast S&P 500 Index
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Music E&Y M&E study group
2% A 1% A 1% 6% A 15%
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CAGR: Compound annual growth rate
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