MODES OF
MOBILE
ADVERTISING

VOICE AD

Usually hoard whin wou dial a service
such as bookdng movig ticoets. The
ad could wary from a song to an audio
message.

SMSAD

The mast common Form of
advertisement on phone—it |5 a text
message informing the user aboark a
product in as mamy as &0-80
charactars.

VIDED AD

These are television-style ads on
your handset, Video ads oo part of a
broader pitsh by ddvartising
companlas and brands to craate
“gloga snd pertonal” ade delivering

video as woll a5 audia, boxt and
banmer displays over amobile phone.
Thiey ara supposed to bevery
short=—ap to 10or 15 seconds to grab
attention and retain a user’s interest.

MMS AD

Mobile advertising in mattimedia
message services (MMS) offers
desirable ad inventory becauss MMS
messages are rich medla and induda
reot anly awdio amd video but alsa
graphics. Thesa ads resida on the
subscribers moblla phone.

WAPAD
Thesa e ads you s while
surfing the Mat on your handsat,
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